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SOCIAL MEDIA MONITORING AND ANALYTICS

• Digital Marketing Instructor at General Assembly 

• Trainer and Consultant at Brooklyn Digital Marketing

• Previously, Client Solutions Manager at Facebook and Search 
Engine Marketing Consultant at Adobe

• Nine years of Digital Marketing experience working with 
companies including, Dell Computers,1800Flowers, Home 
Depot, Best Buy, and Spartan Race

• MBA from the University at Buffalo with a dual concentration in 
Marketing and Business Consulting

• Facebook Certified Advertising Professional

TERRY RICE
terry@brooklyndm.com



SOCIAL MEDIA MONITORING AND ANALYTICS

LEARNING OBJECTIVES

• Review strategies and tools for Social Media Monitoring

• Discover how to measure Social Media performance using native platforms 
and Google Analytics

• Walk through a use case scenario

3



WHAT IS CONTENT MARKETING?

Content marketing is a marketing technique of creating and distributing valuable 
and relevant content to attract and engage a clearly defined audience.

The key words here are “valuable” and “relevant”.
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HOW CAN WE LEVERAGE CAROL’S ENTHUSIASM?

Option 1: Keep it moving and concentrate on people who live in the NYC area.

Option 2: Fly Carol to NYC for the grand opening, video the whole experience, 
and share this as an example of the lengths people will go through to enjoy our 
food. 

Option 3: At least send her a shirt or something. 
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SOCIAL MEDIA MONITORING: PROVE YOU’RE LISTENING

One of the main advantages of 
Social Media Marketing is the 
ability to interact with our 
audience. 

Ignoring them reflects badly on 
your brand, and speaks to your 
level of customer service. 
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SOCIAL MEDIA MONITORING: TOOLS

Sprout Social offers solutions for managing multiple social profiles, enhanced analytics, 

advanced message scheduling, Google Analytics and Facebook insights integration.

http://sproutsocial.com/
https://hootsuite.com
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THE BASICS

TERRY RICE
BROOKLYN DIGITAL MARKETING



NATIVE PLATFORM INSIGHTS: FACEBOOK



NATIVE PLATFORM INSIGHTS: FACEBOOK



NATIVE PLATFORM INSIGHTS: TWITTER



NATIVE PLATFORM INSIGHTS: INSTAGRAM



EXAMPLE: CAMP DAVID 19



SOCIAL MEDIA ANALYTICS: SHARES BY POST



SOCIAL MEDIA ANALYTICS : SHARES BY POST

I’ve now identified what post got the 
most shares.

As a next step, I’ll put a small amount 
of budget into promoting this post.

This is a great way to stretch my 
budget, since I can assume other 
people will continue sharing.



SOCIAL MEDIA ANALYTICS : GREAT. SO, WHAT DID I ACHIEVE?

You can get a great deal of data from paid Social Media posts, but 
you only get platform specific metrics from organic posts. 

Example: Reach/Impressions, Shares, Likes, Comments

We need to leverage Google Analytics in order to understand overall 
performance, and how it maps back to our goals. 



GOOGLE ANALYTICS CAMPAIGN URL BUILDER

This tool allows me to create a unique 
URL for any existing page on my site.

I can now track the performance of this 
URL back to the original source of the 
visit. 

For example, a link in an organic 
Facebook post. 



GOOGLE ANALYTICS CAMPAIGN URL BUILDER

I can now track the performance of this post on 
Facebook, Twitter, LinkedIn or anywhere else I choose 
to share it. 

I could even give influencers a unique URL, so I can 
track the value of them sharing my content. 





IDENTIFY PAID SOCIAL CAMPAIGNS IN GOOGLE ANALYTICS

Google Analytics doesn’t separate paid and organic Social Media 
Marketing campaigns. 

Utilize these unique URLs to have one source of performance data. 



IDENTIFY PAID SOCIAL CAMPAIGNS IN GOOGLE ANALYTICS



SOCIAL MEDIA MONITORING AND ANALYTICS: PRESENTATION

Your goal should be to turn data into insights, 
and insights into action. 
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KEY TAKEAWAYS



33KEY TAKEAWAYS

• Start with a goal, and then measure your results based on key performance 
indicators

• Monitor how your audience is engaging with your content and/or talking 
about you, be prepared to respond

• Utilize Google Analytics to get an understanding of how your audience 
performs once they get on site

• Use all available data to inform your actions going forward



ADDITIONAL ANALYTICS PLATFORMS

‣ Simply Measured: http://simplymeasured.com

‣ Tweet Reach: https://tweetreach.com

‣ FollowerWonk: https://followerwonk.com

‣ Twiangulate: http://twiangulate.com (competitor comparison)

‣ Statigram/Iconosquare: https://iconosquare.com

http://simplymeasured.com/
https://tweetreach.com/
https://followerwonk.com/
http://twiangulate.com/


DON’T FORGET TO READ THE SUPPLEMENTAL MATERIAL

I’ve included links to platform 
specific ‘How to Guides’ and 
blogs. 



TERRY@BROOKLYNDM.COM



KEEP IN TOUCH!

TERRY@BROOKLYNDM.COM

Also available for Team Training & Consulting.


