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SEARCH ENGINE OPTIMIZATION - AKA SEO



WHAT IS SEO?



A FEW FACTORS THAT IMPACT SEO

• How long people spend on your site

• The number of sites linking to your page

• How often you refresh your page content

• Posting content on Google + (people use that?)



WHAT ARE SPIDERS LOOKING FOR?



How do we determine 
what keywords we want 
to rank for?



Congrats! You all just got hired at IC Digital Marketing!

Our first client, Food to You, would like some recommendations on the keywords they 
should optimize for. 

They deliver both prepared and unprepared meals, and want to get as much traffic to their 
site as possible. 



They present you with the following suggestions for keywords to optimize, and ask you to 
select the best option.

• Food Delivery Service
• Grocery Delivery Service
• Prepared Meal Delivery Service



Google Trends

www.google.com/trends







‘Food Delivery Service’ gets the most volume, and covers both of our product offerings. 



1414COMPETITIVE KEYWORD RESEARCH: SPYFU



1515COMPETITIVE KEYWORD RESEARCH: SPYFU



1616COMPETITIVE KEYWORD RESEARCH: SPYFU

This gives us ideas for content we may want to create. 



1717COMPETITIVE KEYWORD RESEARCH: SPYFU



1818GOOGLE ADWORDS KEYWORD PLANNER

• Shows you monthly search volume for keywords
• Also shows the amount of Paid Search competition for 

these keywords
• You’ll also get suggestions for similar keywords



What would you call these?



2020GOOGLE ADWORDS KEYWORD PLANNER



2121GOOGLE ADWORDS KEYWORD PLANNER



22TAKEAWAYS & TOOLS

• Although you may not be executing the strategy, you still need to know the 
basics of SEO

• You should also be heavily involved in the process of selecting the right 
keywords, and identifying competitors

Google Trends
SpyFu
Google Keyword Planner

TERRY@BROOKLYNDM.COM

https://trends.google.com/trends/
https://www.spyfu.com/
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0ahUKEwj1_5OS85TSAhWDKiYKHdPmDCIQFggwMAA&url=https://adwords.google.com/KeywordPlanner&usg=AFQjCNEYxF_-O7brtK8qt3TWJeTj1sWK4A


MOBILE MARKETING 
OVERVIEW



MOBILE MARKETING

Source: http://marketingland.com/digital-growth-now-coming-mobile-usage-comscore-171505



MOBILE MARKETING

Time spent on Social is about 
80% mobile.



TIME IS MONEY

Use Google’s Test My Site tool to determine how quickly your client’s site loads. 

Source: https://blog.kissmetrics.com/loading-time/

40% of people abandon a website that takes more than 3 

seconds to load.

If an e-commerce site is making $100,000 per day, a 1 second 

page delay could potentially cost $2.5 million lost in sales every 

year.



TEST YOUR SITE

https://testmysite.thinkwithgoogle.com/



A MOBILE AUDIENCE



‣ How does these customers use mobile devices differently? 

‣ We need to add in to our customer profiles the context of the mobile 
experience.

MOBILE MARKETING

Subway Coffee Shop ???



MOBILE MARKETING

CONTEXT DRIVES DEVICE CHOICE

REACH FOR 
MOBILE IN 

THE AM

PCS 
DOMINATE 
WORKING 

HOURS

EARLY MORNING
(12A - 7A)

DAY TIME
(10A - 5P)

PRIME
(9P - 12A)

TABLETS, MOBILE 
AND TV ARE FOR 

FAMILY TIME



How do we ensure mobile users

have the best possible user experience?

MOBILE MARKETING



Research suggests that most of us 
hold our phones with the bottom of 
the thumb anchored on the lower-
right-hand corner.

One handed: 49%
Cradled: 36%
Two handed: 15%

MOBILE MARKETING 32

Source:http://www.uxmatters.com/mt/archives/2013/02/how-do-users-really-hold-mobile-devices.phpl



‣ One big (user experience) consideration to get right? Calls to action within 
reach!

MOBILE MARKETING

http://www.core77.com/posts/27656/mobile-interface-design-thumb-zones-for-the-new-iphones-27656



‣ Just like Net-a-Porter’s responsive mobile site…



MOBILE ANALYTICS



MOBILE MARKETING



Do any new metrics enter the mix?

MOBILE MARKETING



MOBILE MARKETING



MOBILE MARKETING



CVR 1.55% CVR 1.37% CVR 0%



KEY TAKEAWAYS



42TAKEAWAYS & TOOLS

• Although your customers may not convert on mobile, you still need to have a 
great mobile experience

• Use Google Analytics to better understand your mobile audience, and 
optimize the experience.

Google Test My Site
Google Mobile Analytics

TERRY@BROOKLYNDM.COM

http://testmysite.thinkwithgoogle.com/
https://www.hallaminternet.com/google-analytics-desktop-vs-mobile-vs-tablet-metrics/
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