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• Digital Marketing Instructor at New York University and General 
Assembly 

• Trainer and Consultant at Brooklyn Digital Marketing

• Previously, Client Solutions Manager at Facebook and Search 
Engine Marketing Consultant at Adobe

• Nine years of Digital Marketing experience working with 
companies including, Dell Computers,1800Flowers, Home 
Depot, Best Buy, and Spartan Race

• MBA from the University at Buffalo with a dual concentration in 
Marketing and Business Consulting
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SEARCH ENGINE OPTIMIZATION - AKA SEO



WHAT IS SEO?



A FEW FACTORS THAT IMPACT SEO

• How long people spend on your site

• The number of sites linking to your page

• How often you refresh your page content

• Posting content on Google + (people use that?)



WHAT ARE SPIDERS LOOKING FOR?



How do we determine 
what keywords we want 
to rank for?



Congrats! You all just got hired at IC Digital Marketing!

Our first client, Food to You, would like some recommendations on the keywords they 
should optimize for. 

They deliver both prepared and unprepared meals, and want to get as much traffic to their 
site as possible. 



They present you with the following suggestions for keywords to optimize, and ask you to 
select the best option.

• Food Delivery Service
• Grocery Delivery Service
• Prepared Meal Delivery Service



Google Trends

www.google.com/trends







‘Food Delivery Service’ gets the most volume, and covers both of our product offerings. 



1414COMPETITIVE KEYWORD RESEARCH: SPYFU



1515COMPETITIVE KEYWORD RESEARCH: SPYFU



1616COMPETITIVE KEYWORD RESEARCH: SPYFU

This gives us ideas for content we may want to create. 



1717COMPETITIVE KEYWORD RESEARCH: SPYFU



1818COMPETITIVE KEYWORD RESEARCH: RELATED SEARCHES

Using the ‘Related:’ search option in Google will show you websites that have similar keywords 
and themes as compared to your website.





2020GOOGLE ADWORDS KEYWORD PLANNER

• Shows you monthly search volume for keywords
• Also shows the amount of Paid Search competition for 

these keywords
• You’ll also get suggestions for similar keywords



What would you call these?



2222GOOGLE ADWORDS KEYWORD PLANNER



2323GOOGLE ADWORDS KEYWORD PLANNER



2424WORKING WITH AGENCYS

As previously mentioned, SEO is often outsourced to agencies.

However, you’ll want to make sure they’re taking a strategic and impactful approach to the 
keywords they’re optimizing for. 



2525KEYWORDS THEIR AGENCY TARGETED



2626CHOOSING THE RIGHT AGENCY



KEY TAKEAWAYS



28TAKEAWAYS & TOOLS

• Although you may not be executing the strategy, you still need to know the 
basics of SEO

• You should also be heavily involved in the process of selecting the right 
keywords, and identifying competitors

Google Trends
SpyFu
Google Keyword Planner

TERRY@BROOKLYNDM.COM

https://trends.google.com/trends/
https://www.spyfu.com/
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0ahUKEwj1_5OS85TSAhWDKiYKHdPmDCIQFggwMAA&url=https%3A%2F%2Fadwords.google.com%2FKeywordPlanner&usg=AFQjCNEYxF_-O7brtK8qt3TWJeTj1sWK4A
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