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SEARCH ENGINE OPTIMIZATION - AKA SEO



HISTORY OF SEO: YELLOW PAGE LISTINGS

That’s because they wanted to be listed 
first in the phone book.



HOW DOES MY SITE GET ON GOOGLE?

Organic ‘Free’ 
Search Results



WHAT IS SEO?



A FEW FACTORS THAT IMPACT SEO

• How quickly your site loads

• Being mobile optimized

• The presence of pop up email capture 
modules.

• How long you’ve purchased your site for.



HOW SEO IMPACTS OTHER MARKETING EFFORTS

Many of the best practices associated with SEO will save 
you money on other Digital Marketing platforms.

Example: Facebook measures how long an individual 
spends on your site after they click. If they spend a 
decent amount of time, you pay less for ads since you’re 
delivering a good experience.



HOW DOES MY SITE GET ON GOOGLE?



HOW DOES MY SITE GET ON GOOGLE?SEO can take months to start working, but 
it’s worth the wait. 

However, there are over 200 factors that 
impact how you get ranked.

I suggest working with an expert, but you 
still need to know how it works.







#1 RULE OF SEO

ANSWER YOUR POTENTIAL CUSTOMERS 
QUESTIONS







HOW DOES MY SITE GET ON GOOGLE?



WHAT ARE SPIDERS LOOKING FOR?



TITLE TAG: SEARCH ENGINE RESULTS PAGES 



TITLE TAG: EXTERNAL WEBSITES 



TITLE TAG RECOMMENDATIONS 

• Every page needs its own unique title tag (i.e. no other page within your site) 
that describes the page content with the most relevant keywords

• Character limit of 70

• Google cuts off at 55 characters “…” ellipsis if title tag too long



“Sell old clothes 
online”



Spiders look at this to learn what the rest of the page is about.





‣ Your <h1> Should Be Unique 

‣ The <h1> Should Define The Content The on Page

‣ Header Tags Should Operate in a Hierarchy <h1> <h2> <h3> etc… 

‣ You Can Have Multiple <h2>’s and up, but only one <h1> per page

HEADER TAGS

H1

H2 or H3



HEADER TAGS



META DESCRIPTION

Doesn’t directly improve your SEO, but encourages people to click your 
links, which is a factor in SEO.



META DESCRIPTION

The meta description does not appear on your website. 



29WHAT IS BLACKHAT SEO?



META DESCRIPTION



META DESCRIPTION



META DESCRIPTION



KEY TAKEAWAYS



34KEY TAKEAWAYS

• Although you may not be executing the strategy, you still need to know the 
basics of SEO

• There are numerous factors that influence SEO, and you’ll never know all of 
them. Just focus on providing great experiences for your audience

• Be sure to work with your developer to make sure SEO is properly 
implemented, it’s not their job to be a marketer

• Have patience!



HOMEWORK: ANALYZE YOUR TITLE, HEADERS, AND DESCRIPTIONS

Download Here: http://bit.ly/1zcc6tB
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