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INTRO TO 
DIGITAL MARKETING

INDUSTRY CITY PRESENTS:



INTRO TO DIGITAL MARKETING

• Digital Marketing Instructor at New York University and 
General Assembly 

• Trainer & Consultant at Brooklyn Digital Marketing

• Previously, Client Solutions Manager at Facebook, Search 
Engine Marketing Consultant at Adobe

• Facebook Certified Advertising Professional

TERRY RICE
terry@brooklyndm.com



HOUSEKEEPING

You can access the deck and additional 
resources on my website: 

bit.ly/icdigtalmarketing





AVERAGE HUMIDITY

40-70% 10-20%



IMPACT OF DEHYDRATION

• Irritability

• Confusion

• Sleepiness

• Headaches





WHAT IS DIGITAL 
MARKETING?



Using digital technologies for the targeted, 
measurable, and interactive marketing of products
or services.







Who is this? What is he known for?



Dave Thomas, Founder of Wendy’s









TIMES HAVE CHANGED, SO HAS THEIR TARGET AUDIENCE

Then Now



KNOW YOUR AUDIENCE



WENDY’S AUDIENCE INSIGHTS



WENDY’S AUDIENCE INSIGHTS







PROVIDE VALUE IN EXCHANGE FOR YOUR AUDIENCE’S ATTENTION



VALUE LEADS TO RIGHT ENGAGEMENT



CAMPAIGN PLANNING



THE OBJECTIVE-FIRST FRAMEWORK

A lean Marketing Plan used to define and document your campaign 
strategy.



DEFINE YOUR OBJECTIVE

Objective: Our goal this quarter is to obtain 10,000 opt-in Email addresses. 



KEY PERFORMANCE INDICATORS (KPIS)

Metrics, such as Cost per Lead or Conversion Rate, that let you immediately know 

how you’re tracking towards your goals. 

You should also know what actions you can take to influence these metrics.



KPI TARGETS

Our goal this quarter is to obtain 10,000 opt-in Email addresses.

Ad Budget: $20,000

Cost per Lead = Ad Cost/Leads

Target Cost per Lead = ?

$20,000/10,000= $2

We need targets to quantify efficient performance. 

If the Cost per Lead is over $2, we’d exhaust our budget before hitting our goal. 



Ad A Ad B



KPIS HELP US DETERMINE THE ‘BEST’ APPROACH

Notice, a lower Click Through Rate increased our Cost Per Lead.

This is because we were getting less Clicks from the same budget. 



DESIGN TACTICS

The way you will present your business value in a way that triggers a 
potential customers need or desire.

• Targeting

• Call to Action

• Creative

• Channel



DO YOU NEED TO CREATE AWARENESS ABOUT YOUR PRODUCT?

Social Media is a great way to create awareness 
among an audience who may be interested in your 
product, even if they aren’t actively looking for it. 



ARE PEOPLE LOOKING FOR YOUR PRODUCT?

Paid Search Marketing is the 
process of bidding on search 
queries related to your product or 
service. 

Why you should hire a 
pro.



ARE PEOPLE LOOKING FOR YOUR PRODUCT?

Search Engine Optimization (SEO) 
is the process of acquiring free 
organic search listings.



LOOKING TO GROW ORGANICALLY?

Referral campaigns are a great 
way to have your audience spread 
the word on your behalf. 



NEED TO GROW QUICKLY AND EFFICIENTLY?

Contests and giveaways can help 
you quickly grow your email list.

This is also a great way to get 
testimonials.



DESIGN TACTICS



DESIGN TACTICS



EXECUTE CAMPAIGN

Platforms

• Facebook, Twitter, Google AdWords

Duration

• How long are campaigns and/or ads running?

• Retargeting? 

Management

• Agency, Internal

• Third party tools



MEASURE OUTCOMES

It is vital that you track your campaigns and analyze the data to find 

where opportunities are.



MEASURE OUTCOMES

Examples:

• 12,500 Leads acquired

• Cost per Lead: $1.60

• Conversion Rate: 8%

• Click Through Rate: 2.2%

• Cost Per Click: $.50



OPTIMIZE RESULTS

Once you have analyzed your data, refine or stop your campaigns based on your 

KPIs. 

Segment your data to determine what yields the best results.

For example:

• Ad Copy

• Age/Gender

• Videos/Images



THERE IS NO “BEST WAY” TO DO IT

KPIs let you know how efficiently you’re achieving your goals, so you can compare one 
approach to another. 



SOMETHING IS ALWAYS CHANGING



WHAT MANY 
MARKETERS ARE 
MISSING . . .



WHAT IS CONTENT MARKETING?

Content marketing is a marketing technique of creating and distributing valuable 
and relevant content to attract and engage a clearly defined audience.

The key words here are “valuable” and “relevant”.
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CONTENT MARKETING

The technique of creating and distributing valuable and relevant content to 
attract and engage a clearly defined audience.

The key words here are “valuable” and “relevant”.



CONTENT MARKETING

Examples:

Fitness Apparel Brand: ‘Tips for exercising in hot weather’

Airline: ‘Best way to pack for a trip’

Marketing Tech Company: ‘How to Interview a Direct Response Marketer’

Fast Food Restaurant: ‘Bunch of mean Tweets’



CONTENT MARKETING IS OFTEN STORYTELLING
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VIDEO IS ESSENTIAL
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VIDEO IS ESSENTIAL
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Facebook Lead Ads



CONCLUSION



KEY TAKEAWAYS

• Start with a goal, and then develop your strategy around it

• Identify your target audience, and what they care about

• Determine what channels they want to be reached on

• Exchange value for your audience’s time

• Measure, Test and Optimize



WHAT’S NEXT?



INTRO TO DIGITAL MARKETING

www.brooklyndm.com



INTRO TO DIGITAL MARKETING

marketingland.com

http://www.brooklyndm.com/campaign-
optimization



Consider taking classes at General Assembly:

• One Day Digital Marketing Bootcamp 

• Facebook & Instagram Marketing Bootcamp

• Digital Marketing Part-Time Course (Remote & On Campus)

• Accelerated 1-Week or 10-Week

Contact me for custom training & consulting: terry@brooklyndm.com

WHAT’S NEXT?



terry@brooklyndm.com

Q&A



terry@brooklyndm.com
Resources: bit.ly/icdigtalmarketing

THANKS!


