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TODAY’S LESSON

By the end of this lesson you will:

Learn the value of advanced, consumer driven targeting strategies for Facebook
Marketing

Understand why the Facebook Pixel is absolutely vital to your success

Discover multiple ways to creatively leverage Custom Audiences to achieve your
business goals

Have some fun



BEFORE WE GET STARTED. ..

| had two options for how to design this lesson:

Show you how to do one thing, which not all of you would be interested
In.

OR

Talk through a bunch of cool stuff, walk through an example, answer some
guestions, then pass along resources to help you do more cool stuff going
forward.




On Campus * Online * Locations * For Companies

VIEW ALL OMNLINE DIGITAL MARKETING

FACEBOOK ADVERTISING
FOR THE WIN (ONLINE)

O

Digital Marketing Trainer & Consultant, Brocklyn Digital Marketing 7—10 pmEST

E Terry Rice Thursday, 19 January

Cost FREE!
About This Class

Facebook is a juggernaut with over 1.44 billion monthly active users in Q1 2015. In this
workshop, you will get insights and practical lessons from the field and you’ll learn how to Sold Out!
make the most of Facebook advertising. We'll focus on highly specific hacks that will help

wou cut through the noise and acquire new users to grow your business. From the anatomy

) Get on the waltlist
of a high-converting ad to optimization tips to suggested resources, you'll come out of thig

workshop knowing a more clever and effective way to run Facebook ads.

I'll be hosting

Chart your own career path. Pick up where this workshop leaves off. Dive into the

fundamentals in our five-week, online Digital Marketing Circuit or level up on the job in our an Oth e r O n e
on-campus Digital Marketing course Fe b ru ary 6th .
Takeaways

Questions? Read our FAQs
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FACEBOOK
ADVERTISING: BASIC




FACEBOOK ADVERTISING: BOOSTED POST

@™ Brooklyn Greenway Initiative

Registration is now open for the inaugural Brooklyn Bike Rave on May 14,
a glowtastic night ride along the Brooklyn Waterfront Greenway! Get your
early bird tickets today for $35 (through April 1st). Spaces are strictly
limited!

Register for the inaugural Brooklyn Bike Rave - May 14
A glowtastic night ride along the Brooklyn Waterfront Greenway

262 people reached Boost Post

Like @ Comment < Share m'

o Yasef Behar Top Comments ~



FACEBOOK ADVERTISING: BOOSTED POST

Boost Post
DESKTOP NEWS FEED MOBILE NEWS FEED i R e CO m m e n d e d
People who like your Page
People who like your Page and their friends "t’?i" Brooklyn Greenway Initiative ifle Like Page

*  People you choose through targeting

. t L]
Registration is now open for the inaugural Brooklyn Bike Rave on May 14, C e a S e

. a glowtastic night ride along the Brooklyn Waterfront Greenway! Get your
Audience 1 M early bird tickets today for $35 (through April 1st). Spaces are strictly

engagement.
Edit Audience = Create New Audience —— —

(clicks, likes, shares, comments)

Location:
United States: Brooklyn (+25 mi) New York

Age:
13-65+

BUDGET AND DURATION

Total budget

$3.00 v

Register for the inaugural Brooklyn Bike Rave - May 14
(=] o " 8
Estimated People Reached A glowtastic night ride along the Brooklyn Waterfront Greenway

230 - 610 people

¥+ | Terms & Conditions | Help Center Cancel



FACEBOOK ADVERTISING: BOOSTED POST

How does
Edit Audience ' Fa Ce boo k

Make sure to save your edits once you're done

Name Brooklyn Bike Rave i d e n t ify p e O p I e

Location Cities + +0) miles «

| Brooklyn, NY, United States » WhO are
— interested in
g Biking?

+ Camping + Hiking + Mountain biking + Bicycle

e [
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The Facebook Pixel:

Records visits to a website from Facebook users.

By placing this on my site, | can then serve ads to people who
have visited specific sections of my website.

It also allows advertisers to target individuals who display an
interest in certain topics, based on the pages they view.



THE EXPERIENCE ROUTE AND SERVICES RULES VOLUNTEER SPONSORS

Bedazzle your bike, put on your craziest outfit, blast some party tunes and be ready for sensory overload at
the Erooklyn Bike Rave, a glowtastic night ride along the Brooklyn Waterfront Greenway.



Notice the lack of

glow sticks and
EDM?




THE EXPERIENCE ROUTE AND SERVICES RULES VOLUNTEER SPONSORS

Bedazzle your bike, put on your craziest outfit, blast some party tunes and be ready for sensory overload at
the Erooklyn Bike Rave, a glowtastic night ride along the Brooklyn Waterfront Greenway.
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I"d also reference places in that rent
bikes, or put in a plug for Citi Bike.

Why? Some people may not own a
bike.




FACEBOOK ADVERTISING
OBJECTIVES



Awareness Consideration Conversion

Boost your posts Send people to your website Increase conversions on your website
Promote your Page Get installs of your app Increase engagement in your app
Reach people near your business Raise attendance at your event Get people to claim your offer
Increase brand awareness Get video views Promote a product catalog

Collect leads for your business

Use this objective to send people to desired section of your website.
Individuals in this audience over-index for clicking links to websites.

However, this doesn’t necessarily mean they perform a conversion event such as a
lead or purchase.

This is useful for branding, awareness, and audience segmentation.



Awareness Consideration Conversion

Boost your posts Send people to your website Increase conversions on your website
Promote your Page Get installs of your app Increase engagement in your app
Reach people near your business Raise attendance at your event Get people to claim your offer
Increase brand awareness Get video views Promote a product catalog

Collect leads for your business

Optimize your ad to get people to take specific actions on your website.
For example signing up for a newsletter or buying a product.
Individuals in this audience are more likely to perform conversion events.

You'll need to have the Facebook pixel installed to use this objective.



Awareness Consideration Conversion

Boost your posts Send people to your website Increase conversions on your website
Promote your Page Get installs of your app Increase engagement in your app
Reach people near your business Raise attendance at your event Get people to claim your offer
Increase brand awareness Get video views Promote a product catalog

Collect leads for your business

Understanding the difference between these two objectives is vital to the success of
many advertisers, and it's often misunderstood.



Let’'s say we're a Corvette dealership, and we’re looking for leads.

Website Conversions

* Has been researching
Corvettes on Autotrader.com
» Visits Forbes.com 3x per week

Clicks to Website

* Thinks cars are neat!

« But also thinks everything is
neat!

* Clicks on ads that are cool.



Awareness Consideration Conversion

Boost your posts Send people to your website Increase conversions on your website
Promote your Page Get installs of your app Increase engagement in your app
Reach people near your business Raise attendance at your event Get people to claim your offer
Increase brand awareness Get video views Promote a product catalog

Collect leads for your business

 Encourage people to install your app based on your
desired targeting criteria.

« Registering your app with Facebook allows you to
only pay when people install your ad.

Suggested App

r'j Paper- stories from Facebook

[lr[ SOTre

Explore stories from friends and the world
around you.

Install Now

O 1 Comment

ub Like B Comment ~» Share



Awareness

Boost your posts
Promote your Page
Reach people near your business

Increase brand awareness

people to claim.

Consideration

Send people to your website

Get installs of your app

Raise attendance at your event

Get video views

Collect leads for your business

Promote timely discounts or other deals for

These can be in-store, or online.

Conversion

Increase conversions on your website

Increase engagement in your app

Get people to claim your offer

Promote a product catalog

LOCATIONS
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Awareness Consideration Conversion

Boost your posts Send people to your website Increase conversions on your website
Promote your Page Get installs of your app Increase engagement in your app
Reach people near your business Raise attendance at your event Get people to claim your offer
Increase brand awareness Get video views Promote a product catalog

Collect leads for your business

Optimize your ad to capture leads within the Facebook platform.

Deliver a compelling reason why a viewer would want to submit their contact
information.

If they click the call to action, their name and email address are pre-
populated, and they choose to send this information to you.
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Awareness

Boost your posts

Promote your Page

Reach people near your business

Increase brand awareness

Consideration

Send people to your website

Get installs of your app

Raise attendance at your event

Get video views

Conversion

Increase conversions on your website

Collect leads for your business

Increase engagement in your app

Get people to claim your offer

Promote a product catalog

Which approach to getting a
lead would you use?



Awareness Consideration Conversion

Boost your posts Send people to your website Increase conversions on your website
Promote your Page Get installs of your app Increase engagement in your app
Reach people near your business Raise attendance at your event Get people to claim your offer
Increase brand awareness Get video views Promote a product catalog

Collect leads for your business

 The Lead Ad may work better since it requires less effort for the user, and can be
completed relatively quickly.

 However, collecting leads on your website may give you a higher conversion rate since
you have more of an opportunity to explain why they should submit their contact
iInformation.

« | suggest testing both approaches, and measuring the cost per lead, as well as the
guality of the leads.



FACEBOOK
ADVERTISING:
TARGETING




TARGETING OPTIONS

31

LOCATIOHN

If you’re a local business, advertise locally.

For other businesses, you may want to only target certain areas, or perhaps allocate a large

budget to more profitable areas.

Country
State
City

Zip Code
Radius



New York

International Olive Oil
Competition

Knowing they’ll have a large number of olive enthusiasts attending, consider geotargeting the radius
around the location of the competition.

32



TARGETING OPTIONS

33

DEMOGRAPHICS

College Attended
Parents
Relationship Status



VENDORS PRESS EVENTS CONTACT
LIVE UPSTAIRS @ GOTHAM WEST

it's Heaven On Earth, In Other Words
- New York Magazine

GOTHAM WEST MARKET

Gotham West Market is the first-of-its-kind
day & night market dining destination in Hell's Kitchen.

SCROLL

DOWN




TARGETING OPTIONS

35
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BEHAVIOURS

iIPhone 4

Recently Moved

Photo Uploaders (Individuals
who uploaded >50 photos in

the last month)
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FACEBOOK
ADVERTISING:
CREATING AN AD




ACTIVITY: LET’S SELL SOME FITBITS




TARGETING: EXCLUSION AND INCLUSION

DETAI I—ED TARG ETI NG Detailed Targeting € INCLUDE people who match at least ONE of the following €
 Lower Volume
] o Browse
« Higher Affinity
° H igher ConverSion and MUST ALSO match at least ONE of the following &
Percentage Browse
EXCLUDE people who match at least ONE of the following €

Browse



FACEBOOK
ADVERTISING:
CUSTOM AUDIENCES




Munchery is a food delivery startup
founded in 2010.

Based on a daily rotating menu that
uses only fresh, local ingredients, it
began by serving the San Francisco and
Berkeley markets in California.

é\/ }\
7 &

EAT BETTER,

EAT ON-DEMAND. < &
a5 Riv .




Munchery has a great deal of ‘How to’ videos on
their page.

This content provides value to their target
audience, people who care deeply about how
food is prepared.

However, it might also seem counterintuitive for
a company that is known for delivering meals.

rq Munchery

#MuncheryProTip — When you want a little heat. but not too much, take out

the white rib of your chiles, like this.

A

f—

N
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” Munchery
July 15 at8:31pm - @

To start the weekend off we're making micheladas. Try one yourself and
share the photos with us. #MuncheryMichelada

I

MUNCHERY

PRESENTS

'q Munchery
July 20 at3:17pm- @

If you've been looking for a way to level up your avocado toast game, this
elegant technique might be what you're looking for.

Try it and tag us in your pics! #MuncheryProTips #Munchery #Avocado

#AvocadoToast

MUNCHERY

DELICIOUS IS HOME

Ny

o014 x ¥ M 33




Video Custom Audiences:

These allow you to create a custom audience
of people who have watched your videos, and
serve them additional ads based on the
content they viewed.



You can target this ad to anyone who

has watched the ‘How to’ videos. Uisie

Get your chef hats ready! The Munchery #PlaidBox will be arriving on
doorsteps starting next Tuesday, and you'll be able to create our fresh
Munchery meals for two in about 15 minutes.

Why? Because | know they may be
interested in making meals for
themselves.

This allows me to segment my »

audience, and only show ads to people
who are likely to respond.
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Skifties Winner 2015: Best Social Media Agency




Beautiful Destinations is a Social Media
Agency which serves the travel
industry.

Although Facebook has a high level of
targeting available, it can be
challenging to find people who are

interested in traveling to specific areas.

The solution? Let them tell us.

oy

BEAUTIFUL
DESTINATIONS



Multi Image Ads:

Typically get 2x more engagement
than single image ads. @ Lo

You can't fall in love if you never meet. Start
your love story today.

You can add up to 5 images and
can include a video as well.

o
Each card can lead to a unigue |
Don't just think about meeting Take a chance and meet them Who knows where that will take Meet more singles at
URL The One. for coffee. you? love-found.com
[ ]



What’s your dream vacation?

! e T 9:41 AM L3 l
| e beautifuldestinations Sponsored v e beautifuldestinations Sponsored v ‘ beautifuldestinations Sponsored v

O O r) o [ Leannmone o Q (9 ° -7 Lé.'.w.".'c:s.j o Q (‘) B :LFAR.‘-‘-“:‘»”(FV O Q (—) o [ LEARN MORE

¥ 128 likes @ 128 likes ¥ 128 likes ¥ 128 likes
beautifuldestinations What's Your Dream Vacation beautifuldestinations Vegas beyutiluldesllnal!ons Rome beautifuldesunali_ons Cancun

@
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‘ beautifuldestinations Sponsored v

You just told me exactly what
you’re interested in.

Now, it’s my job to continue
providing you with great content.

Q- .

How? Website Custom Audiences. ® 128 kes

beautifuldestinations Vegas



Instagram s

G beautifuldestinations Sponsored v Q beautifuldestinations Sponsored v @ beautifuldestinations Sponsored v Q beautifuldestinations Sponsored v

—
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Qe wwre] | 1O QP oo o] || Q Q > o s || O Q P :

@ 128 likes ¥ 128 likes ¥ 128 Ikes ¥ 128 likes
beautifuldestinations Explore Las Vegas! beautifuldestinations Play the Slots! beautifuldestinations Enjoy Fine Dining! beautifuldestinations Spectacular Shopping!

h



Once you're able to connect with
your target audience, another
challenge can be scaling these
results.

Fortunately, Custom Audiences
can help solve that challenge as

well.

How? Lookalike Audiences.




Your Customer Their Lookalike

59 years Old 51 Years Old
Male Male
High Net Worth High Net Worth

Uses a Mac iPhone User



RECAP

Remember to have empathy for your audience, and deliver valuable content
Leverage the Facebook Pixel to greatly enhance your targeting capabilities
Get creative with it! People see ads every day, make yours engaging and relevant

- To get an even better understanding of how the Facebook pixel determines a users
interests, take a look at the interests they’ve attributed with your own profile:
facebook.com/ads/preferences



NEXT STEPS 56

/O l EDME[— ABOUT  TRAINING  POWER HITTERS CLUB  WEBINARS
For Advanced Facebook Marketers

Target Those Who Share Links to

Facebook From Your Website

September 29, 2016 By — 'men Search this website ...

‘fl ‘(!
I,

NEW: Link Sharing

Custom Audiences

el | s o

http://www.jonloomer.com/



NEXT STEPS

facebook bl uepri Nt eLearnin

FACEBOOKEBLUEPRINT

Thetools you need to learn F
Facebook can ke\p grow your
X ~busine

www.facebook.com/blueprint



Tern/ Rice
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Terry Rice has been in the Digital Marketing field since 2007. Most notably, helping businesses achieve ':SUHI’DON [3(°CN°V ::"Gd .

: : : ; < . ; acebook Certified Buyin
their marketing goals while working at Adobe and Facebook. As a Digital Marketing trainer and Professinnal -
consultant, he partners with agencies and internal marketing teams to help them fully understand Issued by Facebook Blueprint
Digital Marketing best practices, and the latest platform updates. In addition to his private consulting, |
he's also a Digital Marketing Instructor at General Assembly. ot e _2016

Facebook Certified
TR BADGES Planning Professional

Issued by Facebook Blueprint

facebookblueprint Facebook Certified facebookblueprint Facebook Certified
CERTIFICATION CERTIFICATION . "
gl Planning Professional

Buying Professional
Facebook Blueprint J- Facebook Blueprint
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